Healthy Food and Beverage Sales in Recreation .{"'), SUWEQHGHI(EU

Facilities

1. Have you recently sent out RFP’s or similar documents for Beverage sales in your facility?

Response Response
Percent Count
Yes [ 11.1% 1
No | | 88.9% 8
answered question 9
skipped question 0
2. If yes, did you receive proposals that complied with the 2007 Public Building Guidelines?
Response Response
Percent Count
Yes | | 33.3% 1
No | | 66.7% 2
answered question 3
skipped question 6
3. If so, are you willing to share the contact information for the vending company?
Response
Count
0
answered question 0
skipped question 9
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4. Do your current policies support the sale of ‘Choose Most’ and ‘Choose Sometimes’ products in your
concession and/or vending machines?

Response Response

Percent Count
Yes | | 62.5% 5
No | | 37.5% 3
answered question 8
skipped question 1

5. If yes, what percentage of your products are “Choose Most” or “Choose Sometimes” in your CONCESSION?

Response
Count
5
answered question 5
skipped question 4

6. If yes, what percentage of your products are “Choose Most” or “Choose Sometimes” in your VENDING
machines?

Response
Count
5
answered question 5
skipped question 4
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7. If no, what are the challenges or barriers associated with supporting the policy?

answered question

skipped question

Response
Count

8. By what percentage have your CONCESSION sales increased or decreased with the adoption of your Healthy

Food and Beverage Guidelines?

Response Response Response
Average Total Count
Increased, by (%
y (%) 0.00 0 4
Decreased, by (%
y (%) 4.00 12 3
answered question 5
skipped question 4
9. Comments about CONCESSION sales:
Response
Count
4
answered question 4
skipped question 5
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10. By what percentage have your VENDING sales increased or decreased with the adoption of your Healthy

Food and Beverage Guidelines?

Response Response Response

Average Total Count

Increased, by (%
y (%) 0.00 0 3
Decreased, by (%
y (%) 8.75 35 4
answered question 5
skipped question 4
11. Comments on VENDING sales:

Response

Count
4
answered question 4
skipped question 5

12. General Comments:

Response

Count
3
answered question 3
skipped question 6

2. If yes, what percentage of your products are “Choose Most” or “Choose Sometimes” in your CONCESSION?

Response Text

Mar 4, 2011 12:34 PM
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2. If yes, what percentage of your products are “Choose Most” or “Choose Sometimes” in your CONCESSION?

a b~ W DN

Response Text
29%
50
50% - Although this has yet to be met in the concession.
60

Mar 4, 2011 2:02 PM
Mar 7, 2011 9:15 AM
Mar 7, 2011 9:45 AM
Mar 7, 2011 1:49 PM

3. If yes, what percentage of your products are “Choose Most” or “Choose Sometimes” in your VENDING
machines?

a B W DN B

Response Text
80
65%
70
50% - This is not yet consistent in all machines.
70

Mar 4, 2011 12:34 PM
Mar 4, 2011 2:02 PM
Mar 7, 2011 9:15 AM
Mar 7, 2011 9:45 AM
Mar 7, 2011 1:49 PM

4. If no, what are the challenges or barriers associated with supporting the policy?

N

Response Text
Concessions are in an arena where the focus is on entertainment events.

No barriers at this time other than putting practice into place and developing a
policy around it.

Mar 7, 2011 9:15 AM
Mar 9, 2011 4:38 PM

a b~ W DN B
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Increased, by (%)

O O O O

Decreased, by (%)

12
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Mar 4, 2011 12:34 PM
Mar 4, 2011 2:09 PM
Mar 7, 2011 9:51 AM
Mar 7, 2011 1:50 PM
Mar 9, 2011 4:44 PM

Mar 4, 2011 12:34 PM
Mar 4, 2011 2:09 PM
Mar 7, 2011 9:51 AM
Mar 7, 2011 1:50 PM
Mar 9, 2011 4:44 PM




2. Comments about CONCESSION sales:

Response Text

1 As we dont have POS we are not able to track this data. Sales go up and down Mar 4, 2011 2:09 PM
for other reason i.e. large events; tournaments etc
2 Unsure of changes in sales as the concession and vending contractors have not Mar 7, 2011 9:51 AM
shared this info with me. Still facing huge resistance from both concession
operators and facility managers.
3 We just implemented some new changes and haven't had enough time to capture Mar 7, 2011 1:50 PM
our changes yet
4 Although we don't have a policy in place, we do provide a healthy alternative to Mar 9, 2011 4:44 PM
our regular products.
Providing healthier foods obviously costs more and that cost is more than likely to
be covered by our users.
Increased, by (%)
1 0 Mar 4, 2011 12:34 PM
2 Mar 4, 2011 2:09 PM
3 0 Mar 7, 2011 9:51 AM
4 0 Mar 7, 2011 1:50 PM
5 Mar 9, 2011 4:44 PM
Decreased, by (%)
1 0 Mar 4, 2011 12:34 PM
2 30 Mar 4, 2011 2:09 PM
3 0 Mar 7, 2011 9:51 AM
4 Mar 7, 2011 1:50 PM
5 5 Mar 9, 2011 4:44 PM

4, Comments on VENDING sales:

Response Text

In locations that have choose most and choose sometimes only sales dropped by
30%. Location that also had choose least and not recommneded sales stayed the
same.

Unsure of changes in sales as the concession and vending contractors have not
shared this info with me.

We just implemented some new changes and haven't had enough time to capture
our changes yet

Not a significant decrease but one that has an overall affect on the bottom line.
Healthier choices in vending has been more widely accepted.

Mar 4, 2011 2:09 PM

Mar 7, 2011 9:51 AM

Mar 7, 2011 1:50 PM

Mar 9, 2011 4:44 PM

1. General Comments:

1

Response Text

The food wastage has increased with the introduction of healthy choices.
Products are expiring before they sell. This haggpggative effect on the bottom
line.

Mar 4, 2011 2:12 PM




1. General Comments:

Response Text

2 There has been little buy in to this policy and very little support from my supervisor
and department head to enforce our policy. I'm a Recreation Coordinator and |
am tasked with ensuring the facility managers adhere to the policy with their
contractors. There is very little respect given to this policy or myself in this role.

3 Providing a healthier choice is the direction we would like to continue on hoever
it's becomming more challenging as sales decrease and revenue sources become
limited to continue expanding healthier alternatives.

Mar 7, 2011 9:52 AM

Mar 9, 2011 4:45 PM
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