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Overview of the Initiatives

As part of the provincial ‘Active Communities’ initiative, Active Comox Valley launched in March of 2006 with a community-wide ‘Spring Meltdown’. For the entire month, 225 participants broke activity-time down into 10-minute chunks that could be done throughout the day. This was done to promote realistic time management for physical activity, and as encouragement to sedentary participants who might otherwise feel intimidated by commitment to a solid block of 30-40 minutes at once. 

Free monthly guided walks have been taking place throughout the area since March. A guide to the walks, titled ’12 Great Places to Get Active’, was published in the local newspaper reaching over 22,000 citizens, with brochure copies also available at recreation centres and local businesses. The key has been to make the walks as accessible as possible, and to include a diversity of ages and capabilities. This accessibility, plus advance advertising in local media and not charging a fee for the walks, has resulted in a regular turnout of 30-40 participants (a 300% increase since 2005). 

Another way in which Active Comox Valley has raised awareness of the benefits of regular physical activity has been by holding and participating in public events. On July 15th, ACV held a free ‘Family Fun Day’ in Cumberland featuring active games, interactive workshops and free healthy snacks like carrots, watermelon and yogurt. The event attracted approximately 350 people, mainly young families who had recently moved to the area. 

In addition to doing presentations to various community groups, Active Comox Valley members set up interactive displays targeting children at the September 9th ‘Kids Fest’ and the Sept 24th Heart & Stroke Foundation ‘Walk for Life’. Active Comox Valley has also created a new logo and website (www.activecomoxvalley.ca) to specifically target residents of the Comox Valley. 

In November, the Passport Program is being launched. This two-year program will have individuals collecting stamps for physical activities, and then trading their completed passports in for prizes. The participants who complete passports will also be entered in monthly draws for $100 gift certificates from participating businesses, and for bi-annual grand draws like a scenic flight for four. 

Community Impact

In terms of gathering information for future initiatives, ACV commissioned a phone survey by Discovery Research in July 2006 to gauge current levels of physical activity amongst adults in the Valley. The results from the study indicated that while the Comox Valley was quite active compared to other communities in the province, the key barriers to being more active were a lack of time and a perceived lack of support from workplaces (through not providing amenities like showers, or incentives like discounted gym passes, etc).

This has given Active Comox Valley the means to go forward with initiatives planned for the next 6 months, which include targeting adults in their workplaces and children at schools, in addition to mapping existing resources for community members with physical disabilities and/or mobility issues. 
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