	Program Success Calls “Taste of Recreation”            

	

	PROGRAM INFORMATION   



	1. Name of Program (e.g. Penticton Steps Out, Grade 5 Get Active program, KickStart Kelowna, Active Comox Valley)

	Taste of Recreation

	2. Name of registered Active Community 

	Greater Victoria

	3. Communities served 
Oak Bay, Saanich, Panorama, Westshore Parks and Recreation (representing View Royal, Langford, Colwood, Metchosin and the Highlands),SeaParc Recreation (District Municipality of Sooke and Electoral Area of Juan de Fuca), Victoria, Esquimalt, Peninsula Recreation Commission(representing North Saanich, Central Saanich and Sidney.  Note: YM-YWCA of Greater Victoria is also involved with this initiative. 

	

	4. Target Population 

	19 and over 

	5. Name of Persons spoken to  

Diane Andiel - Saanich
Lorna Curtis – Oak Bay

	




	6. Teamleader xYes  □No

	Lorna Curtis and Janet Barclay are Team Leaders for Active Communities Greater Victoria
Kerry Broome is Chair of Intermunicipal Managers Committee


	7. Name of Leader and Organization

	Intermunicipal Managers and Regional Active Communities Committees

	

	PROGRAM SURVEY 

	1. Briefly describe the program

	One month pass sold every April, called ‘Taste of Recreation’, cost $20 in 2000.  Pass sold at all recreation facilities in the region.  Pass is good for drop-in activities such as fitness, swimming, ice skating, drop in sports, aerobics, weights. During the month of April the pass can be used at any recreational facility in the region no matter where it was purchased.  2006 cost of the Taste of Recreation pass was $25.  At most facilities a patron can convert the Taste of Recreation pass to an annual pass and are credited the $25 paid for the Taste of Recreation pass.

	

	

	2. What are the main objectives of the program?

	Encourage patrons to try different activities and different facilities. 

	

	3. What key successes have you had, e.g. number of people served, new populations reached, etc/ around getting physically inactive people more active in your community?

	People attended who didn’t traditionally go to recreation facilities and used different areas in facilities

	4000- 4500 passes are sold in the region each year which brings in over $100,000 in revenues.  Departments have not experienced a decline in 3 month, six month or annual passes due to this promotion.  A number of users have purchased annual passes after the promotion.

	Patrons ask in March when the ‘Taste of Recreation’ passes go on sale.

	

	4. Were any partnerships developed as part of the program?

	See question #3 under communities served.

	

	Newgroup paper runs a discounted advertisement for this promotion.  Most advertising is done internally in department.

	

	8. Were desired outcomes achieved?

	Yes – quite measurable re how many new annual passes are sold.  Most are on CLASS system. Tracking number of ‘Taste of Recreation’ passes sold each year and their usage by passes purchased at the facility and patrons using passes purchased at other facilities.

	

	

	

	

	11. How were results shared with community and stakeholders?

	Intermunicipal  website  www.fitinfitness.ca

	News release

	Report to department heads and politicians

	

	

	14. Comments

	

	

	

	

	


